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Combining work and vacation is a growing trend among travelers.

Surrounded by the Blue Ridge Mountains, Chetola Resort at Blowing Rock encompasses 87 acres and adjoins a 3,600-acre national park. Lodging 

options include the Chetola Lodge, condominiums and the Bob Timberlake Inn.

F
rom 3,500 feet above sea level, guests of 

Chetola Resort at Blowing Rock have the 

opportunity to take in fly fishing, indoor 

swimming, hiking trails and snow skiing. 

An 800-square-foot interactive play area oc-

cupies children, while massage and spa services cater to 

adults. With Wi-Fi and cloud-based computing, staying 

in touch with the world below this Blue Ridge Mountain 

perch is easy.

The scene could be a relaxing, getaway vacation. Or a 

business trip. Or it could be both.

Chetola is among several North Carolina resorts cater-

ing to “bleisure” — business groups that combine work-

related meetings with leisure time. Travel packages, rates 

and incentives lure corporate clients who venture to the 

mountains, beaches and Piedmont to work and team-build.

However, some business travelers want to take advan-

tage of amenities and attractions that hotels and resorts offer, 

so they choose to tack on a couple of days after the work trip 

for a mini-vacation.

“Potential guests that are looking to stay for multiple 

days are typically looking at what a property offers in regards 

PROVIDED BY CHETOLA RESORT & CONFERENCE CENTER AT BLOWING ROCK

Business and pleasure

D E S T I N A T I O N S

S P O N S O R E D  S E C T I O N



5th and Cherry Streets, Winston-Salem NC 27101 • 336.725.3500 • info@twincityquarter.com • twincityquarter.com

*Post renovation

Located in downtown Winston-Salem, the Twin City Quarter - home to the $20 million 
newly renovated Benton Convention Center - now showcases 175,000-sq. ft. of 
flexible meeting/banquet space in 55 rooms, including 6 ballrooms. For our client’s 
convenience - one sales and event planner contact for the entire complex.

Within walking distance to more than 45 restaurants and lounges and shopping on 
Fourth Street’s Restaurant Row and in the Downtown Arts District. 

DESIGNED WITH YOU IN MIND

Marriott’s $20 Million Dollar Modernization Underway
Unveiling June 2018

The city’s largest full-service hotel with 315 oversized guest rooms, we’ll soon feature 
walk-in showers, 55” mounted TVs, laminate floors, Plush Serta® Perfect Sleeper 
Mattresses and the M Club Lounge*. Ideal for meeting functions up to 250 people.  

Convenient air service - 25 minutes to Greensboro (GSO) and 90 minutes to Raleigh 
(RDU) and Charlotte (CLT).

To establish a Preferred Rate for your company at the Winston-Salem Marriott or the 
Embassy Suites Winston-Salem, call or email today.
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Chetola Resort & Conference Center

Plan to succeed at Chetola. 
Meeting space accommodates 

5-100 people.

Connect with your team at 
this inspiring High Country 

meeting destination.

Commend your team, honor 
milestones and recognize 

excellence.

Bond.Strategize. Celebrate.

Contact Beth Burleson, Sales Manager - New Business Development: 704-290-9583

Chetola.com

North Carolina’s Best Kept Secret 
for Meetings & Events



ART of the RETREAT

1461 Duck Road, Duck, NC 27949  l  Phone 877.217.6395

www.sanderling-resort.com

MEETING AT SANDERLING

The meeting of minds is always 

enhanced in an aesthetically 

pleasing environment, and 

Sanderling, set amidst the complex 

beauty of the Atlantic seascape, 

brings the retreat to the level of art. 

Offering stunning sound and ocean 

views, private and productive 

meeting facilities, and the resort’s 

renovated four-diamond amenities, 

Sanderling is the natural choice for 

your meeting, event or reunion.

S P O N S O R E D  S E C T I O N

Work is underway for a Hotel Indigo to inhabit the historic Pepper Building in Winston-Salem.

WINGS OVER WINSTON /VISIT WINSTON-SALEM

to amenities and services beyond meeting 

facilities, and what is in walking distance or 

nearby that they can experience that would 

provide a local experience versus being in 

a meeting room the entire time,” says Mark 

Sherburne, area general manager of Engle-

wood, Colo.-based Destination Hotels’ The 

Carolina Inn and Rizzo Center in Chapel 

Hill along with Aloft Charlotte Uptown. 

“They would like to get a flavor of the com-

munity and experience a sense of place.

“Millennials and beyond are searching 

for creative food and beverage offerings, 

programs and events that play a big decid-

ing factor in decision-making. If your area 

is known for small-batch beers or fresh sea-

food or barbecue, the guest is going to feel 

they missed out on an exciting opportunity 

if they leave before having a chance to enjoy 

some of the local flavor. All ages are looking 

for experiences that capture the essence of 

the area.”

The economic benefits for resort cities 

exist in added tourist-type spending. A 
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Forbes magazine article states that 74% of 

frequent business travelers favor a travel 

policy with a budget for extracurricular and 

personal entertainment.

“From my chair, I see corporate travel 

remaining strong, but it needs to be relevant. 

Business needs to get done, objectives need 

to be met and goals need to be set for the 

group to have success,” says Bryan Moore, 

Chetola’s director of marketing, meetings 

and events. “We feel that we can help make 

sure that success happens. As a business 

partner to the groups we work with, we 

want them to come back again and again.”

He cites three incentives. “The first way 

is when a company has a corporate retreat, 

training session or leadership outing, we 

always offer the group a discounted rate for 

the business rooms and for the dates of the 

conference, but we then recognize that the 

attendees of these events came here because 

the boss or the company mandated they 

attend the meeting,” he says. “We gracefully 

extend the discounted group rate to those 

visitors for two days prior to or two days 

following the event so that employees can 

bring their family, spouse or significant other 

with them at a discount.”

A second incentive is Chetola’s internet 

and bandwidth, which keeps guests wired in 

despite the remoteness of the mountains.

 Lastly, Moore takes the time to welcome 

the individual guests of every meeting and 

then later provides them with a discount 

coupon for a return trip with the family.

Business-leisure trips often cater to 

single millennials who can travel without the 

obligation of returning to a spouse or chil-

dren. But Moore says Chetola hosts an ex-

pansive list of baby boomers and families as 

Benton Convention Center in Winston-Salem, which has undergone a $20 million reinvention, has 105,000 square feet of meeting space and is 

connected by climate-controlled walkways to a Marriott and Embassy Suites.

PROVIDED BY BENTON CONVENTION CENTER/ TWIN CITIES QUARTER

VisitNC…

North Carolina Department

of Commerce

301 N. Wilmington Street 

Raleigh, NC 27601 

919-814-4600

nccommerce.com/tourism

Economic Development 

Partnership of North Carolina

15000 Weston Parkway 

Cary, NC 27513-2118

919-447-7801 

partners.visitnc.com

VisitNC

1-800-VISITNC

VisitNC.com



SET UP A GREAT

APPROACH

Beyond our legendary fairways you will discover remarkable settings for your 

next business meeting, conference or retreat. Find inspiration amidst a culture 

of southern hospitality, comfortable accommodations, delectable cuisine and 

outdoor adventure inviting you to unwind and rejuvenate. Work hard and play 

harder in the Pinehurst, Southern Pines, Aberdeen Area of North Carolina.

For assistance with your meeting or group, please contact Beverly Stewart, Vice 

President of Sales, at bstewart@homeofgolf.com or 910.692.3330 (Ext. 237).

homeofgolf.com/for-meeting-planners 
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well, with repeat corporate customers from 

the Charlotte, Hickory, Greensboro and 

Raleigh markets.

“Many event planners are looking to 

get their attendees away from the concrete 

jungle of the metropolitan cities and head 

to the hills,” he says. “Our No. 1 thing we ask 

when an organization is planning an event 

with us is, ‘What is your objective?’

 “It is important for our team to know 

what they expect to accomplish from this 

event: Is it a strategy session, is it a plan-

ning session, team-building, training — or 

do they just want to reward their associates 

with a chance to go somewhere special? 

Our event planners will then help create a 

unique event around the needs of the busi-

ness objectives.”

Chetola offers a promotion called The 

208. “We can’t make any more weekends 

in a year, and our weekend business is good 

year-round. So the important part of our 

sales and marketing effort is to grow our 

business based on the 208 nights of the year 

that we might want more reservations, and 

that is every Sunday through Wednesday 

night,” Moore says.

 “A strong 25% of our business is from 

groups, and we also have a strong relation-

ship with the local businesses in Boone, 

Wilkes and Lenoir to help them with 

overnight business travel and relocations. 

We take this so seriously that we now have 

a dedicated sales person living in Charlotte 

helping us grow our relationship with the 

organizations and businesses in the region.”

Across the state at the Blockade Run-

ner Beach Resort in Wrightsville Beach, 

between the Intracoastal Waterway and 

Atlantic Ocean, bleisure guests with ocean-

view rooms complement their job agendas 

with harbor cruises, kayak rentals, beach 

volleyball and sandcastle-building contests.

“About 30% of the Blockade Runner’s 

business is corporate or group-related. We 

have a high percentage of repeat business 

travelers and groups,” says Director of Mar-

keting Karen Pennington. The resort hosts 

a mix of ages from millennials to seasoned 

executives, many from the Raleigh, Greens-

boro and Charlotte areas.

Shawn Cosner owns Charlotte-based Third Rock Events, and when a business trip 

took him to New York last November, he extended his stay, taking time to go sightseeing 

and Christmas shopping with his fiancee, who joined him for the weekend. Sure, they 

could have scheduled a separate vacation to the Big Apple. “But as a business traveler, I 

don’t want to see an airport on my vacation,” Cosner says. “When [I] do have a week off, 

the last thing I want to do is see an airplane.” 

Using the Kimpton hotel — the brand he almost always uses for work travel — as a 

base, Cosner and his fiancee visited Gotham West Market, a popular food hall in Hell’s 

Kitchen, plus High Line park and holiday markets.

Cosner has even stayed at his local Kimpton, 

the new Tryon Park in downtown Charlotte. The 

hotel was built for business travelers — it’s con-

nected to the 300 South Tryon office tower — but 

it’s also a draw for locals who line up on weekends 

for Merchant & Trade, the popular rooftop bar. 

Merchant & Trade offers indoor and outdoor seat-

ing, and space in between thanks to a retractable 

roof that can cover guests lounging on sectional 

sofas or oversized rocking chairs on a green “lawn” 

of artificial turf. “That’s just for fun,” says General 

Manager Robert Hannigan. 

Before anyone used the word “bleisure,” 

Hannigan says Kimpton understood that guests 

wanted spaces where they could be productive 

and relaxed. “It’s something that has been in our 

wheelhouse for a long time.” Certain rooms in 

the airy, contemporary Tryon Park have a divider 

between bed and desk, with views of Romare Bearden Park and BB&T Ballpark from 

both. It’s a short elevator ride from the conference rooms to the outdoor yoga deck on 

the fourth floor. If guests want to visit a nearby museum or restaurant, the staff might 

even offer a lift in the hotel-owned Maserati.

“When you travel so much for work, it can be exhausting, it can be lonely,” 

Cosner says. At a Kimpton, “You can also have a good time when you’re there be-

cause other people are having a good time, too. It’s not just a bunch of your fellow 

tired business travelers.”

Cosner also encour-

ages his three employees 

to mix fun into their 

business trips. Third 

Rock produces festivals, 

specializing in events like 

annual fundraisers for 

nonprofit groups, work 

that takes Cosner and his 

staff all over the country. 

The company has already 

picked up the tab to get them to the destination, he says, so why not enjoy what the 

city has to offer? 

— Allison Williams

Busy traveler winds down with ‘bleisure’

Kimpton Tryon Park Hotel in Charlotte

Merchant & Trade rooftop bar at the Kimpton Tryon Park



W I N STON~S A L E M

M E E T I N G S  I N

ARE SUCCESSFUL FOR A REASON.  
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Global financial advisor Jay Raffaldini could have launched his 
passion project, Raffaldini Vineyards, anywhere in the world.  
But he chose the lush rolling hills just outside his beloved Winston-
Salem. It’s easy to see why. With more than $1.5 billion in city-wide 
improvements, and an additional $20 million Benton Convention 
Center renovation, Winston-Salem is reinventing what it means to 
live, work, meet and play. And we can’t wait to welcome you.  
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S P O N S O R E D  S E C T I O N

Sanderling Resort on the Outer Banks sits on the Atlantic Ocean, just north of Duck.

PROVIDED BY THE SANDERLING RESORT

Pennington says team-building is popu-

lar with business clients, and the resort’s 

packages cater to that. “Many plan their 

itineraries to include a half-day meeting and 

a half-day activity. The most unique of these 

are a sailing challenge, kayak scavenger hunt 

and kayak relay race,” she says. “The ocean 

views and the on-site activities like cruises, 

sailing and kayaking are our biggest draws 

for business travelers. 

“Regularly, guests here for business will 

extend their stay a night or two to enjoy 

the serenity of the coast. And while a guest 

might be here attending a meeting, there are 

many family-friendly activities and attrac-

tions for a spouse and family to enjoy.”

The Fort Fisher State Historic Site and 

N.C. Aquarium are about 20 miles south. 

Across the waterway in Wilmington, sites 

such as the downtown Riverwalk and USS 

North Carolina battleship tours add to the 

to-do lists.

“Almost all of our business travelers take 

advantage of one aspect or another of our 

coastal amenities,” Pennington says.

For Sherburne, amenities at The Caro-

lina Inn in Chapel Hill stretch beyond Tar 

Heels sports. “Groups that come to the 

inn want to get out of the rigid corporate 

environment, and with the inn as a back-

drop and located in Chapel Hill, a guest 

definitely feels like they are in the South,” 

he says. “Being located on the campus and 

owned by the University of North Caro-

lina, there is a strong bonding with today’s 

students, faculty and staff that extends out 

much further to returning alumni, athletic 

fans and those who love the look and feel 

of a college town. 

“Guests at The Carolina Inn are looking 

for an upscale environment that is com-

fortable and welcoming, combined with 

the ability to step out of the front door 

and experience Franklin Street, the UNC 

campus, the local art and music scene, and 

phenomenal local dining options.”

Bleisure, he says, is not a new concept at 

the inn. He regularly sees corporate guests 

in health care, pharmaceuticals, technology 

and finance, many with ties to the university 

and Research Triangle Park.

The historic Carolina Inn is just down the street from all downtown Chapel Hill has to offer.

PROVIDED BY THE CAROLINA INN

PROVIDED BY THE BLOCKADE RUNNER

Business clients at the Blockade Runner often use watercraft for team-building exercises.



Package includes one night stay for two guests, full breakfast and golf OR spa.  Taxes additional.

grandover.com  |  336.294.1800  |  1000 Club Road • Greensboro, NC 27407  |  Just off I-85 & I-73
Get comfortable, you’ll be seeing a lot more of us in the future.

Getaway this Spring in your own Backyard. 
Golf and Spa Packages $329.00

EXPERIENCE THE MANY

PLEASURES OF GRANDOVER RESORT

36 Holes of world-class Golf, The Spa at Grandover, Pool, Dining and more
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185 Chetola Lake Drive, Blowing Rock, NC 28605

 800-Chetola 243-8652  •  Chetola.com

Chetola Resort & Conference Center
Gather here. 

Corporate meetings, training, and planning retreats are our passion. 

So, whether your objectives are to create, bond, strategize, learn or 

celebrate, our team is dedicated to making sure that you and your 

team leave here having achieved all of your goals. 

Comfortably accommodating groups from 5-100 guests. 

1000 Club Road, Greensboro, NC 24704

800.472.6301   •   www.grandover.com

North Carolina’s Premier Golf 
and Conference Resort

Enjoy a world-class setting conveniently located in Greensboro, NC.

The ideal venue for your next golf retreat, business meeting or special 

event featuring; 247 spacious guest rooms, 36 holes of on-site golf,  

The Spa at Grandover, DiValletta Restaurant, 45,000 square feet of 

meeting space, plus much more.

A D V E R T I S E M E N T

 “We’ve welcomed groups from 15 to 250 

people and created customized packages for 

them, from private bluegrass bands and pig 

pickings on the front lawn to evening recep-

tions and dinners in one of our courtyards. 

Or, they may take advantage of one of the 

inn’s regular events such as Afternoon Tea, 

Fridays on the Front Porch or tailgating 

prior to a football game, he says. 

 “The historic inn itself is a draw and 

destination on its own, but combined 

with our setting on campus and in Cha-

pel Hill, it’s a combination that makes a 

guest know that they are getting a true 

Southern experience.”

As the line separating business travel 

and leisure continues to blur, hotels and 

resorts are fueling guests’ flexibility. Act-

ing like a local can be as easy as mentioning 

where they’ve parked their luggage.

 “We do have great relationships with 

outfitters, attractions, shopping and just 

about everyone nearby, and many times we 

will negotiate a cost savings for you,” says 

Chetola’s Moore. “Or our relationship with 

the attraction is already in place, and that 

discount is available via our concierge or via 

your room key.”  

— Kathy Blake is a  freelance writer in 

eastern North Carolina. 

PROVIDED BY PINEHURST/SOUTHERN PINES/ABERDEEN CVB 

Pine Needles Lodge & Golf Club is a famous Donald Ross design in Southern Pines that has 

hosted three U.S. Women’s Opens.
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425 N Cherry St., Winston-Salem, NC 27101

336-725-3500  •  www.twincityquarter.com

The Marriott Winston-Salem is improving the 
customer experience  

The Marriott Winston-Salem will be unveiling $20 million in upgraded 

enhancements this summer. Along with all new guestrooms that offer 

expansive walk-in showers, additional features include Marriott’s new  

M Club Lounge concept, an expanded health club and the newest 

technology in heating and air-conditioning comfort to ensure a restful night.

Beverly Stewart, Vice President of Sales
800-346-5362 (Ext. 237) •  homeofgolf.com/for-meeting-planners

World-Class Meetings
IIf there’s a special gathering in your future, it deserves to be held in a 

place like no other. The Pinehurst, Southern Pines, Aberdeen Area was 

created for such moments. Our gracious hotels, cozy inns and intimate 

cottages are perfect for weddings, reunions and business conferences, 

while our 40 golf courses energize and relax.

A D V E R T I S E M E N T

Outer Banks, NC

 877-217-6395  •  www.sanderling-resort.com

Oceanfront luxury. Toes in the sand. Natural Beauty.

Beach, pools, restaurants and spa. All this and more can be found at the 

Four-Diamond Sanderling Resort. Located on the Atlantic Ocean, just 

north of Duck, North Carolina, Sanderling is uniquely positioned to 

provide a truly life-altering Outer Banks experience.

200 Brookstown Avenue, Winston-Salem, NC 27101

 336.728.4200  •  www.VisitWinstonSalem.com

Winston-Salem offers a welcomed
southern wake-up call

 Winston-Salem is a charming city that blends its rich Colonial roots and 

dedication to the arts. Centrally located in downtown Winston-Salem, 

the multi-million-dollar renovated Benton Convention Center features 

105,000 square feet of flexible meeting space with architectural nods to 

Winston-Salem’s historic arts, tobacco and textile past.
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