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A
fter reading an article about three people 

starting a business, darryl Kellough was inspired 

to launch one of his own. So he called Tim 

Laframboise, his friend from UNC Charlotte, where they 

studied civil engineering in the mid-1980s. They’ve had 

success, including managing more than 4 million square 

feet of building projects, since starting Charlotte-based 

Southside Constructors Inc. in 1999. But it hasn’t been 

easy. The company has survived an economy rocked 

by the 9/11 terrorist attack, two wars and the Great 

Recession, which brought struggles not seen in about 

80 years. “We’ve seen a lot of our competitors leave the 

marketplace, but we’ve grown and it’s been … a white-

knuckle event,” Kellough says. “We’re very pleased at 

where we are.” 

Southside Constructors is on the 2016 North 

Carolina Mid-Market Fast 40 rankings, an annual feature 

of Business North Carolina magazine. It’s compiled 

by Richmond, Va.-based accounting firm Cherry Bekaert 

LLP and celebrates businesses that made strong gains in 

workforce and revenue for two consecutive years. 

erik horstmann, managing partner of Cherry 

Bekaert’s Charlotte office, works with mid-market 

businesses. he says determination and focus play large 

roles in the successful ones. “They’ve taken their product 

or their process and they’ve maximized it to the best 

ability that they have.” Bret Grieves leads the Greensboro 

office of Lynchburg, Va.-based Scott Insurance and works 

with mid-market companies, too. he sees how strong 

leadership navigates them through difficult issues. Take 

Wilmington-based N2 Publishing, ranked No. 2 on this 

year’s list, for example. “We doubled in size about every 

15 months over the last six or seven years, which brings 

a lot of challenges,” says Jim hall, N2’s chief technology 

officer. It uses data collection to steer its sales force and 

technology, such as the ability to work remotely, to keep 

its many millennial workers happy. “We’ve been in Inc. 

5000 six years in a row now as far as fastest growing 

companies. So things have gone really well, and we’re 

now in the phase of experiment with some new products 

to supplement some of the things that we do.” 

The 40 companies, which represent an array of 

industries, were lauded at an awards luncheon at Pinehurst 

Resort, and some were invited to a round table discussion. 

There they shared how they achieved their noteworthy 

accomplishment. you’ll find that insight, along with 

the ranking and a little about each company, inside 

these pages. 

Getting it done
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Rank Company and headquarters Top executive(s)
Revenue growth  

2013-15

Employee growth  

2013-15
Industry

1
ARCA 
Mebane

Mort O'Sullivan 130% 361% Financial services

2
N2 Publishing
Wilmington

Duane Hixon 156% 198% Advertising, marketing and media

3
Omega Construction
Pilot Mountain

Greg Marshall 162% 67% Real estate and construction

4
Southside Constructors Inc.
Charlotte 

Darryl Kellough and Tim Laframboise 150% 31% Real estate and construction

5
CCS Construction Staffing
Charlotte

Matthew Telmanik 117% 109% Staffing and recruiting

6
The Members Insurance Co.
Charlotte

Jim McCafferty 104% 128% Financial services

7
Wellons Energy Solutions Inc.
New Bern

Garald Cottrell 93% 142% Renewable energy project development

8
A.R.C. Transit Inc.
Wilmington

Gary Winstead 107% 91% Logistics and transportation

9
Sequence Inc.
Morrisville

Mike Putnam 89% 105% Professional and business services

10
Qualified Builders Inc.
Raleigh

Ronald Marsh 108% 39% Real estate and construction

11
Lwin Family Company / dba Hissho Sushi
Charlotte

Philip Maung 99% 14% Food, beverage and hospitality

12
Workforce Unlimited LLC
Mount Airy

R. Michael Brannock Jr. 76% 81% Professional and business services

13
XOOM Energy LLC
Huntersville

Tom Ulry 49% 129% Energy

14
d-Wise
Morrisville

Bud Whitmeyer 66% 65% Technology, IT and software

15
Benchmark Tool & Supply Inc.
Raleigh

Greg Crowder 82% 14% Technology retail sales and service

16
Transportation Impact LLC
Emerald Isle

Keith Byrd 55% 83% Logistics and transportation

17
Dude Solutions Inc.
Cary

Kent Hudson 42% 109% Technology, software and SaaS

18
Bulk TV & Internet
Raleigh

David O'Connell 59% 17% Commercial satellite TV sales

19
Rhino Assembly Corp.
Concord

Daniel Brooks 39% 42% Industrial and manufacturing

20
Allen Industries Inc.
Greensboro

John Allen 47% 20% Signage manufacturing

TM
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Rank Company and headquarters Top executive

Revenue growth  

2013-15

Employee growth  

2013-15
Industry

21
Healthstat Inc.
Charlotte

Susan Kinzler 42% 25% Health care and medical services

22
Commercial Credit Inc.
Charlotte

Dan McDonough 43% 17% Commercial finance

23
Epes Logistics Services Inc.
Greensboro

Jason Bodford 34% 42% Logistics and transportation

24
Captive-Aire Systems Inc.
Raleigh

Robert L. Luddy 34% 32% Industrial and manufacturing

25
Central Carolina Air Conditioning Co.

Greensboro
Robet J. Allison 34% 22% HVAC, plumbing and manufacturing

26
S&ME Inc.
Raleigh

Randall A. Neuhaus 34% 22% Engineering

27
Samet Corp.
Greensboro

Arthur L. Samet 35% 16% Real estate and construction

28
ettain group
Charlotte

John Walker 28% 38% Professional and business services

29
Rose Chauffeured Transportation
Pineville

H A Thompson 22% 51% Logistics and transportation

30
Atlantic Corporation of Wilmington Inc.
Wilmington

Roger Teague 22% 40% Industrial and manufacturing

31
LM Restaurants Inc.
Raleigh

Lou Moshakos 26% 22% Food, beverage and hospitality

32
The Remi Group
Charlotte

Dan Schuster 25% 19% Professional and business services

33
WebAssign
Raleigh

Ellen Grantham 31% -2% Education and technology

34
Verigent LLC
Mooresville

Rebecca Hardin 11% 50% Staffing services

35
Huber Technology Inc.
Huntersville

Hendrikus Johan van Ettekoven 19% 22% Industrial and manufacturing

36
Marpac
Wilmington

Jimmy Sloan 20% 11% Industrial and manufacturing

37
Mechanical Contractors Inc.
Charlotte

Ralph Burt Sr. 17% 19% Commercial HVAC and controls

38
Wayne Brothers Inc.
Davidson

Keith Wayne 25% -3% Construction

39
Duncan-Parnell Inc. 
Charlotte

Mark Duncan 21% 3% Distribution and services

40
Discovery Insurance Co.
Kinston

Glenn Gannett 13% 11% Insurance auto carrier

®
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W
e have come a long way from 

those early years because we are 

a company of good people, selling 

and installing good products, 

and always have a plan for the future.”  

 –CCAC Founder Richard Lacy 

Since 1967, CCAC Building Solutions has 

been developing strategic plans that reduce energy 

costs, provide comfort and extend the life of hVAC 

equipment. With offices strategically located in 

Greensboro and Raleigh, it’s able to serve the entire 

state. And it’s exceeding its customers’ expectations 

every day by working with honesty, integrity and a 

commitment to growth — both for the business and 

for its employees. 

The residential division, Central Carolina Air 

Conditioning, services the Triad Region of North 

Carolina providing repairs and installation for hVAC, 

plumbing and electrical to over 8,000 service agree-

ment customers. It is the largest provider of services 

in the Triad.  

“We believe that there is a direct correlation be-

tween happy, fulfilled employees and a strong bottom 

line”, said CCAC Building Solutions President Robert 

Allison. “The more we focus on our employees, the 

better our company becomes. It’s that simple — and 

that critical to our success.”  

CCAC’s goal is to hire the best of the best in an 

ever-changing industry and keep them around. In 

fact, two of its employees have been with the com-

pany for more than 40 years, and many others have 

been with the company for 20 to 30 years. 

By living its core values every day — honesty, 

Integrity, excellence, Teamwork, Growth, and Stew-

ardship — employees look forward to strengthening 

the company, forming new relationships and building 

mutually beneficial partnerships for the next 50 years 

and beyond. 

T
ransportation Impact, a four-time Inc. 

5000 company, comes from humble 

beginnings. In 2008, Keith Byrd and Travis 

Burt, both then senior-level managers at 

UPS, left the world’s largest shipping company after 

nearly two decades to launch their own start-up with 

the mission of providing clients with the most competi-

tive small package contracts in the country.

Then the company’s original headquarters was 

nothing more than a table and chairs in the 10x20 

storage closet of the emerald Isle surf shop that Byrd 

co-owned. The founding partners leveraged their 

experience to grow the company door-to-door and, 

eventually, the word began to spread about the spend 

management firm based in a coastal vacation town 

along the southernmost part of North Carolina’s 

outer Banks.

As the company grew, managers from other carri-

ers joined, bringing experience from a variety of parcel, 

freight and shipping backgrounds. They have helped 

Transportation Impact achieve sustained growth by 

driving measurable results to its clients’ bottom lines.

Today the company employs a team of more than 

50 with more than 200 years of combined carrier 

experience, leveraging its industry savvy to drive down 

clients’ net annual parcel, less-than-truckload and 

truck-load costs by an average of more than 20%.

Transportation Impact helps clients reduce costs 

through small package and freight negotiation,parcel 

post audit, freight audit and freight pay services and 

uses a state-of-the-art, user-friendly transportation 

management system.

TI also strives to uphold civic integrity through 

charitable contributions and public service. Its staff is 

committed to making a difference in the lives of fellow 

employees and of those in and around its community. 

Since its inception, the company has donated more 

than $1 million toward funding scholarships and vari-

ous community projects and helping families in need.

By staying true to its core values of work ethic, 

professionalism, perfection, integrity and passion, 

Transportation Impact has developed a strong pres-

ence in its community and is among the fastest-grow-

ing businesses in the country.

Business is built on its core values The complete package in shipping

commercial services, ccacbuildingsolutions.com  •  residential services, ccair.com 8921 Crew Drive, Emerald Isle, NC 28594  •  252.764.2885  •  transportationimpact.com
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to adapt and then successfully navigate 

them. These companies did both. They used 

different methods, ranging from encouraging 

their workers to finding new markets, but the 

results were the same. They are 2016 North 

Carolina Mid-Market Fast 40 companies, 

which made impressive workforce and 

revenue gains from 2013 to 2015. here’s how 

they did it.

Ben Kinney, Business North Carolina 

publisher, moderated the discussion, which 

high Point University hosted and Cherry 

Bekaert and Scott Insurance sponsored. The 

transcript was edited for brevity and clarity.

Bret Grieves
vice president and branch 

leader, Lynchburg, 

Va.-based 

Scott Insurance’s 

Greensboro office

Scott Duda
managing partner, 

Richmond, Va.-based 

Cherry Bekaert LLP

Erik Horstmann
managing partner, 

Richmond, Va.-based 

Cherry Bekaert LLP

Jim Hall
chief technology officer, 

Wilmington-based 

N2 Publishing

Greg Marshall
chief financial officer, 

Pilot Mountain-based 

Omega Construction Inc.

Darryl Kellough
principal, 

Charlotte-based 

Southside 

Constructors Inc.

What does North Carolina’s economy look like through 
the eyes of your company? 

DUDA There are large amounts of growth in small regions such as 

Charlotte, Raleigh, Wilmington, Greensboro and Asheville. Growth 

is lagging elsewhere. I see two different economies — urban and 

rural. They each have challenges, but urban communities are 

recovering faster from the Great Recession.

HORSTMANN North Carolina’s economy is strong. outside my 

window, more buildings are being built than probably at any point 

in Charlotte’s history. But from a manufacturer’s point of view, 

resources are lacking. Companies feel pressure not to build. They 

don’t want to risk being oversupplied. 

TEAGUE The economy is improving. our business is most 

concerned with unemployment and interest rates. The unemploy-

ment environment is improving dramatically. It’s becoming more 

difficult to find great talent, especially in smaller, more competitive 

markets. The uncertainty of when interest rates will rise, and by 

how much, is a concern. 

HALL our revenue is 100% advertising dollars. We watch the 

economy for many reasons. We’re a recruiting company, so a 

struggling economy helps us. That’s when we’ll accept more than 

1,000 applications on a good week. Applicants are looking for 

work and better opportunities. It’s easier to sell advertising in a 

better economy.

GRIEVES It’s nice living in the Southeast, where the tide is rising. 

other parts of the country, such as the Midwest, are flat or down. I 

mostly work with mid-market companies — construction, manufac-

turing, hospitality. We have a captive company that’s made up of 30 

different companies. Its projection for october 2016 to october 

2017 is to grow 5.2%. Most every client reports a talent vacuum, 

whether it’s skilled labor or professionals.

MARSHALL We work in four markets: industrial, retail, hospital-

ity and charter schools and churches. Retail is strong in North 

Carolina. It seems like every grocery-store chain wants to be here, 

and those already here are remodeling. Industrial opportunities 

are better elsewhere. The Interstate 95 corridor through South 

Carolina and Georgia, for example, has been strong over the past 

several years. We opened an office in Richmond hill, Ga., to better 

serve it. hospitality is strong everywhere we work. The cost of 

materials is rising, but the biggest issue is subcontractors have too 

much work. They are reluctant to bid jobs. When they do, they 

increase the price. how much more cost will the market bear 

before construction slows? 

What issues are affecting the state’s economy?

PERILLO There are two sides to the economy. Finding work is 

relatively easy, but finding workers is difficult. Fewer people are 

learning trades. There are some training programs in Charlotte high 

schools, for example, but they’re programs, not dedicated schools. 

Working in the trades is not seen as glamorous. Schools and parents 

need to push these well-paying career opportunities with students.

KELLOUGH A plumber can earn $25, $30 even $40 an hour. That 

still doesn’t inspire many people to be one. high schools empha-

size college preparation not these well-paying jobs that require a 

two-year degree or less. College is great, but we need to squash the 

stigma about being a pipefitter, welder, plumber or other skilled 

trade. Construction creates jobs. We had 400 workers at a project 

at Carowinds, the amusement park near Charlotte. If each of the 

When they do, they increase the price. of those projects annually, 

that’s almost 419,000 jobs a month. The U.S. brags that 150,000 jobs 

are created each month. Traditional and nontraditional lenders need 

to continue supporting construction, which they see as risky. They 

look at portfolios. When they see multifamily construction, such as 

apartments, as overtaxed or overbuilt, they shift funds to other types 

of construction. eight or nine years ago, we had many sources for 

materials such as precast concrete and structural steel. Some have a 

single source now. That extends delivery times, slowing construc-

tion. Resources, such as labor, are scarce. We don’t see subcontrac-

tors starting up like they did 10 years ago. I don’t know if they’re 

concerned or scared. If one thing is going to slow construction, it 

will be demand for services. There is demand for buildings.

HORSTMANN house Bill 2 — the Public Facilities Privacy and 

Security Act, which requires people to use restrooms and changing 

facilities that correspond to the sex on their birth certificate — is 

having a large impact on the economy. Billions of dollars destined for 

our state are going elsewhere. Look at the entertainment industry. 

Bruce Springsteen, for example, canceled a Greensboro concert, and 

the Atlantic Coast Conference moved its football title game from 

Charlotte to orlando, Fla. Companies are going elsewhere. [San Jose, 

Calif.-based] PayPal holdings Inc., for example, scraped plans for 

a Charlotte expansion that would have employed 400. The state 

cannot afford to be at a competitive disadvantage. Something needs 

to happen.

DUDA The country has had a recession of some sort about every 

decade. It has been almost 10 years since the Great Recession. As 

much as we feel like we’re still recovering, how do we accept and 

understand this new normal? It’s not like we have 10 more years 

before the next one. Regions have recovered at their own pace. In 

larger ones, where the economy has been going well, there’s pause, 

waiting for the results of this month’s election. They want a better 

idea of where the economy is heading before making commitments. 

I’m concerned it will be a self-fulfilling prophecy. If everybody hits 

the pause button, we’ll bring a downturn on ourselves.

TEAGUE There’s uncertainty everywhere. We, as a community 

and country, haven’t fully digested what happened during the Great 

Recession. Many people who bravely went out and started ventures 

Eric Teague
chief financial officer, 

Mebane-based 

ARCA

Jason Perillo
director of staffing 

operations, 

Charlotte-based CCS 

Construction Staffing Inc.  

Preparation 
pays These Mid-Market Fast 40 companies 

found success by identifying and 

inspiring change within their businesses.
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were tremendously hurt by what happened in 2008. It’s going to 

take time and stability before people are ready to expose themselves 

again. It feels like there’s a lack of leadership and direction. It could be 

the increasing political polarization; everybody is attacking every-

body, bringing them down. Look at the stock market. None of the 

money is coming off the sidelines.  

How do you sustain growth?

MARSHALL  Growth is not our main objective. We want to be 

profitable and maintain our culture. We’ve developed a family, 

small-business atmosphere as we’ve grown. We protect it. But for 

us to continue to grow and develop a succession plan that keeps the 

company employee owned, we have to hire adaptable people with 

the right skills, and more importantly, the right work ethic. We could 

hire almost anyone and grow, but the right people allow us to grow 

the way we want.

PERILLO  We focus on workforce, too. Four or five individuals, 

each from a different department, visit new hires within their first 

two weeks. They want to know how they’re doing and fix issues 

before they become problems. We gave that a strong push over 

the past six months by adding support staff. The recruiter life 

cycle is one to two years. They work 60 or more hours each week, 

and that only increases as workers become harder to find. It’s 

about making them happy with little things here  or there, so 

they’ll come into work and make an extra 10 or 15 phone calls. 

We’re hiring kids fresh from college. Technically I am a millen-

nial, but they’re only a couple of years younger than me. They 

prefer time off over more money. We let them leave early on 

Fridays, and if they’re doing well, they can leave at 4 every day. 

Those things help.  

HALL  We have 950 publications nationwide that are run by 

several hundred publishers and their sales staffs. A 5% to 10% 

turnover rate hits us hard. how that’s handled has a major impact 

on our success. Many of the 200 employees at our headquarters 

are young and have plenty of technical skills, some of which they 

gained without going to a four-year college. Their incomes are 

amazing. We focus on culture and provide conveniences such as 

working remotely. That’s important in Wilmington, where many 

young people have moved to start their careers. They occa-

sionally return home to see their family, for example, so we give 

them the opportunity to work from there. We’ve improved data 

collection for sales. When we first started, we felt like we were the 

only player in that space. It lets us compete better and aligns 

employees for success. That helps employee retention.

TEAGUE  We’ve been growing by leaps and bounds for the last 

several years. Several were 100% growth. Many complex parts are 

needed to make that happen. We focus on leadership, people, 

innovation and resources. Leadership speaks for itself, charting a 

vision and mastering the external environment. We watch global 

happenings in many industries. diversity is all day every day. We 

create an environment that engages our employees, making them 

efficient and successful. We have to leverage more sophisticated 

capital because of where we are in our growth curve. Managing 

relationships with private-equity firms is something that is 

happening more in the Southeast. Innovation — great design 

and a clear understanding of market intelligence and dynamics — 

is something we focus on every day.

KELLOUGH  We didn’t do public projects 10 years ago. We started 

when the banks cut private construction loans. At first, three to five 

contractors attended prebid meetings held in conference rooms. 

Then 15 to 20 started showing up, and those meetings were moved to 

auditoriums. Many bidders focus on revenue instead of profit. They 

think they are synonymous. That fallacy can put you in trouble 

quickly. We’ve learned to be disciplined when chasing jobs and hiring 

workers. We create an environment where every employee is an 

entrepreneur. We support their decisions, good or bad, and hold 

them accountable. Nobody micromanages them, and there is 

opportunity for growth. We had, for example, an employee who 

we hired fresh from college. She started in administration and was a 

senior project manager when she left. That progression required hard 

work, dedication and desire to accept and complete complex projects. 

How do you use leadership to grow and manage 
change in your business?

MARSHALL  It’s a struggle. We feel focusing people on change will 

help long-run results. We do a lot of work for certain customers, but 

all customers eventually go away. So even though you want to focus 

on one important customer or market, you have to develop others. 

We’ve done that. We have four markets. It would be easy to put 

everyone in retail, but that wouldn’t be smart in the long term. 

hopefully we’ve developed an environment with little hierarchy of 

management. The president and I are right there with our employees 

every day. We have open discussions, so everyone knows what’s 

going on with the company.  

KELLOUGH  Kicking off your fancy shoes and putting on your 

work boots is the quickest way to gain your employees’ allegiance. 

Get out there with them. We’re with them when they have a 3 a.m. 

concrete pour, and it’s 18 degrees outside. you have to communicate 

Some people 

champion change. 

Others come 

onboard once they’re 

comfortable with the 

change. Then there are 

those who dig in their 

heels and resist. Your 

business needs many 

champions. 
Scott Duda

managing partner, 

Richmond, Va.-based 

Cherry Bekaert LLP
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EARL N. PHILLIPS SCHOOL OF BUSINESS
Master of Business Administration

The world is rapidly advancing 
with innovation in data 
collection, supply chain 
management, financial strategy, 
marketing, and environmental 
management. HPU is focused 
on educating leaders who 
are nimble, flexible and act 
decisively based on adaptable 
strategies. These are the 
qualities of the successful 
business leader of the future.

- Nido R. Qubein
 President
 High Point University

“

”

The High Point University MBA Program offers an extraordinary environment focused on learning 
and designed for the working professional. 

To apply now or for more information about our program email GradAdmit@highpoint.edu, call 336-841-9198, or visit www.highpoint.edu/graduate.

AT HIGH POINT UNIVERSITY, EVERY STUDENT RECEIVES AN EXTRAORDINARY EDUCATION IN AN INSPIRING ENVIRONMENT WITH CARING PEOPLE.®

Choose to Be Extraordinary®  |  High Point, North Carolina  |  highpoint.edu



that level of involvement and commitment to your people. When 

they see it, they’ll respect the changes that you make. If you try to 

ram a decision down their throat from your comfy office chair, you 

may win the battle but not the war. 

HALL  Implementing change is a challenge. you see opportunities, 

but when things are going well, people are resistant to changing in 

order to pursue them. They wonder why change when what they are 

doing is working. 

DUDA Some people champion change. others come aboard 

once they’re comfortable with the change. Then there are 

those who dig in their heels and resist. your business needs 

many champions. our firm is changing the way some things 

have been done for a long time. We’ve engaged our change 

champions, and they’re onboard. They’ll get others aboard. Public 

accounting isn’t known for change, so anyone in any industry 

can do it if we did. We’re only going to grow with people. 

I T ’ S  N OT  T H E  Y E A R S . 

I T ’ S  T H E

EXPERIENCE.

Employee Owned

Est. 1864

Scott Insurance, a division of James A. Scott & Son, Inc.

800.365.0101 | scottins.com

PROPERTY & CASUALTY | EMPLOYEE BENEFITS
BONDS | CAPTIVES | PRIVATE RISK

With more than 150 years of history,  

we take pride in our past, but believe our 

greatest strength is our people.

The experience of our people sharpens our 

focus and allows us to offer innovative and 

effective services. We don’t rely on tradition 

or fleeting trends; we create solutions.

If you’re looking to solve your toughest  

risk management or employee benefits  

challenges, you’ll find a partner in  

Scott Insurance.

EMPLOYEE-OWNED. 

FORWARD-THINKING. 

CLIENT-FOCUSED. 

What have we done with the time that 

was used to keep track of paper 

records? everything is in computers 

now, but we’re busier than ever. 

Technology won’t solve every problem. 

We need people willing and committed 

to our organizations. We have to 

connect with them. If we don’t, then 

they’re gone. We need to keep them 

around. They’re going to be leaders in 

five or 10 years. 

HORSTMANN  People from different 

locations sharing different perspectives is 

one way of encouraging acceptance of 

change. We float ideas to one another, 

solicit feedback and see if it sticks. It flows 

when multiple people start going in the 

same direction. We’re looking to our people 

to generate ideas for change. 

GRIEVES  The workforce will be 51% 

millennials in four years. So it’s important 

how you engage them, making sure they 

feel part of the process and that they have a 

voice. our company has a different theme 

each year, and we celebrate it. It’s extreme 

Scott this year.  All nine offices are throwing 

in ideas. It’s about caring and listening to 

others and then going for it. Some ideas 

bomb, so take calculated risks. The work-

force demands it. Millennials want change, 

so they’ll help.  

TEAGUE  We’re facing a lot of changes 

in order to be successful in a new economy. 

We were in Mebane with 80 employees, 

and now we’re in Italy. Whether it’s 

languages that we speak or how we do 

business, we’ve embraced it. It’s easy to 

embrace change, but it’s more difficult  

to understand what will change and by 

how much. you must be deliberate 

about creating the mechanisms and 

time for change.
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R   2016 North Carolina Mid-Market Fast 40 

companies attended a luncheon and awards presentation at Pinehurst Resort in 

September. Ted Abernathy, managing partner of Raleigh-based economic Leadership 

LLC and economic-development policy adviser to Washington, d.C.-based 

Southern Governors Association, was keynote speaker. he discussed strategies that 

organizations and leaders can use to be competitive, collaborative and successful.
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Proud Sponsors of the  
2016 NC Mid-Market Fast 40

Bringing Innovative 
Solutions to the Surface.

Atlanta | Charlotte | Hampton Roads | Miami | Raleigh-Durham | Richmond | Tampa | Washington D.C.

Charlotte

Erik Horstmann, CPA 

Managing Partner

704.377.1678

ehorstmann@cbh.com 

Find out how we can be your guide forward

cbh.com/THInc

Raleigh-Durham

Scott Duda, CPA

Managing Partner

919.782.1040

sduda@cbh.com 

CPAs and Advisors with  

Your Growth in Mind

THInc is Cherry Bekaert’s 

specialty practice focused on 

guiding innovative clients in the 

Technology, Health & Life Sciences 

and Industrial sectors.


