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All for one
Businesses, schools, developers and municipalities  

cooperate to make the Triad’s economy stronger.

Greensboro economic developers, like those across the Triad, are working to improve prospects for the entire region.

B
rent Christensen is president and CEO of 

Greensboro Partnership, which helps create 

high-quality jobs and attract investment to its 

namesake city. Loren Hill is president of High 

Point Economic Development Corp., which has a similar 

mission. While both focus on their respective communi-

ties, they aren’t afraid to lend each other a hand. 

That’s especially true if it helps the Triad, the roughly 

6,000 square miles defined by Greensboro, High Point 

and Winston-Salem. “There are a lot of blurred lines in 

our community, and we don’t care,” Christensen says. 

“We want to sell Guilford County as one of the premier 

locations in the country. We’ve worked with projects 

where the client has come to us, then asked if they need 

to call Bob Leak [president of Winston-Salem Business 

Inc.] or Loren, and we’ll say, ‘No, we’ll call them and make 

it easy on you.’ So ultimately, everything is done with the 

client in mind.”

Penny Whiteheart is executive vice president at 

economic booster Piedmont Triad Partnership, based in 

Greensboro. She sees the cooperation, too. “A change I’ve 

seen is the linking and alignment of agendas across the 

region. A lot of programs are multicity and multicounty. 

People see the value of leveraging their resources to see 
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Businesses such as R.J. Reynolds Tobacco Co. in Winston-Salem, above, and High Point Market and its Showplace, below, are doing their 

parts to expand the Triad’s economy.

PROVIDED BY HIGH POINT ECONOMIC DEVELOPMENT
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an outcome.” High Point City Council, 

Greensboro City Council and Guilford 

County Board of Commissioners, for ex-

ample, created Guilford County Economic 

Development Alliance last November. 

“Our government had asked us to be more 

unified,” Hill says. “So they were working at 

the same time to come up with an official 

countywide effort, and we showed the 

way by working together, jointly handling 

clients, not caring where the boundaries 

ended as long as the county got the project.” 

Universities and community colleges 

are training graduates in a growing number 

of fields, and new companies are setting up 

shop in the Triad, some in the footprint of 

global business powerhouses. “There are a 

lot of great things about the Triad region,” 

Leak says. “There’s a variety of employment 

from health care to logistics to distribution. 

The other is the whole quality of life — 

when you’re here, you’re four hours to the 

beach, an hour and a half to the moun-

tains. There are more than 17 colleges and 

universities in the region, which bring with 

them sporting opportunities. Housing is 

below the national average, so you can get a 

larger house here with more land than you 

can get everywhere else. It’s a quality of life 

thing. It’s a very good reason to be here.”

If you’re in the Triad, the state’s two 

largest airports — Charlotte Douglas Inter-

national and Raleigh-Durham International  

— are 90-minute drives. But Piedmont 

Triad International near Greensboro means 

you don’t have to go that far to catch a 

flight. The 4,000-acre campus is home to 

commercial airlines. Almost 69,000 pas-

sengers passed through in March. It also 

attracts aviation-related businesses. It has 

been the mid-Atlantic hub for FedEx Corp., 

for example, since 2009, when the Mem-

phis, Tenn.-based transportation company 

moved its local operations into 475,000 

square feet of space.

Piedmont Triad International Airport, above, is home to passenger service, workforce training through Guilford Technical Community 

College at its T.H. Davis Aviation Center, and businesses including aerospace maintenance provider and manufacturer HAECO Americas.

PROVIDED BY PIEDMONT TRIAD INTERNATIONAL AIRPORT/HAECO AMERICAS 
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For more information, visit odfl .com or call 1-800-235-5569.

We make a big deal over the tiniest items. 
Old Dominion’s focus on premium service means every item arrives with one of 
the lowest claims ratios and one of the best on-time records in the industry. 
OD Domestic offers: • More than 220 service centers nationwide
 • Competitive transit times and pricing
 • Proactive shipping solutions

Old Dominion Freight Line, the Old Dominion logo, OD Household Services and Helping The World Keep Promises are service marks or 
registered service marks of Old Dominion Freight Line, Inc. All other trademarks and service marks identifi ed herein are the intellectual 
property of their respective owners. © 2016 Old Dominion Freight Line, Inc., Thomasville, N.C. All rights reserved.
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Hong Kong-based HAECO Group 

has operations at PTI, too. It purchased 

Greensboro-based Timco Aviation Services 

Inc. in 2013 and created HAECO Ameri-

cas, which maintains, repairs and over-

hauls aircraft and manufactures aerospace 

products, such as galleys and seats, for 

commercial, government and private 

customers. It’s the Triad’s largest aviation 

contractor with about 1,600 employees. It 

recently announced that its Cabin Solu-

tions division would create about 150 jobs 

with an average annual salary of $60,000 by 

2020. The airport authority and HAECO 

are working together on the company’s 

fifth hangar that’s designed for state-of-

the-art maintenance of large aircraft. It’s a  

$60 million project that’s set to be com-

plete in late 2017. “HAECO expects more 

than 400 folks to be employed at the new 

facility,” says Kevin Baker, PTI’s execu-

tive director. “The airport is estimated to 

contribute nearly $2 billion to the economy 

of the Triad and the state, and with future 

growth of our existing companies along 

with new companies we hope to attract to 

the campus, that number will only grow.” 

Jamestown-based Guilford Technical 

Community College will train many of 

those workers. It offers degrees in avionics 

and systems technology and instruction 

for pilots. “GTCC continues to be an 

all-star partner for the airport and for the 

aerospace companies based here,” Baker 

says. “The talented folks that they train 

help to make sure HAECO and others 

have the resources they need to fill impor-

tant roles and enable their growth.” 

GTCC is only one of the Triad’s 

higher-education institutions. What sets 

community colleges apart are training 

programs that are customized to each 

business and offered at no cost. “When 

businesses come looking at your commu-

nity, they want a ready workforce from day 

one,” Christensen says. “And the commu-

nity colleges play a role in that. But they 

also want to know that the workers will be 

ready on day 300 and 3,000. Our educa-

tional institutions are long-term partners.”

Wake Forest University welcomed 

Nathan Hatch as its 13th president more 

than 10 years ago. He has overseen much 

growth since then. The university has 

added three residence halls, a welcome cen-

ter and golf complex; combined leadership 

of the undergraduate and graduate business 

programs; and put Wake Forest University 

Health Sciences and North Carolina Baptist 

Hospital under the management of John 

McConnell, CEO of Wake Forest Baptist 

Medical Center. “Our goals are pretty 

simple — to make this a place where we 

Mega hope for megasite
A planned “megasite” aimed at attracting a large manufacturer gives the Triad 

the potential to land a transformational project, organizers say. Area officials have 

worked for several years to prepare the site in Randolph County to be marketable 

to an expansion-minded automaker or some other major employer. The goal is to 

finally win a major relocation after BMW and other companies passed over North 

Carolina in favor of sites in states that offered more lucrative incentive packages. 

The site is about 18 miles southeast of downtown Greensboro.

At the Greensboro-Randolph Mega Site, the N.C. Railroad Co. had acquired 

630 acres for $8 million as of mid-May, President Scott Saylor says. Plans call 

for the Raleigh-based company to buy another 245 acres. Promoting economic 

development is a key mission for the railroad company. “The project is going 

according to plan and we look forward to marketing the site to a major manu-

facturer, along with our partners,” he said. The Rocky Mount-based Golden 

LEAF Foundation, formed in 1999, has also pledged $50 million to support 

a site in the state that is preferred by a large manufacturer. 

 Previously Randolph County spent about $10 million to buy 420 acres, 

while the city of Greensboro is spending $2 million on water and sewer 

design. Those investments have enabled project developers led by former 

Greensboro Mayor Jim Melvin to market the site globally.
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More global. 

More enlightening.  

More connected.

More energizing. 

More determined. 

With the nation’s #1 study abroad program, Elon gives students 

opportunities to explore global challenges firsthand. Case in point: 

Omolayo Ojo researched migration, development and culture in 

Senegal. She’s currently teaching in France as a Fulbright scholar,  

and she plans to get her law degree to advocate for immigrants  

around the world. Learn more at elon.edu/more.  

More that 
matters.
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About 3,000 workers and 2,000 students come together at Wake Forest Innovation Quarter in Winston-Salem for research and business 

development in biomedical science, information technology, clinical services and advanced materials.

T H E  C I T Y  O F  A RT S 

A N D  I N N O VAT I O N

•  Located within 650 miles of more 
than half the U.S. population

•  Ranked #4 in the U.S. for cost 
effective data centers by the 
Boyd Company

• 240 acre urban-based research park

•  Regional workforce of over 800,000

•  Cost of living well below the 
national average

WINSTON-SALEM 

FORSYTH COUNTY

 www.wsbusinessinc.com   (336) 723-8955
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educate leaders, recruit talent,” Hatch 

says. “We have a great faculty. We educate 

leaders that can serve humanity, who can 

serve society, who don’t think of them-

selves first but think of great things. The 

amazing thing is the number of people 

who come to Wake Forest University from 

outside the state. They stay here, whether 

it’s in Winston-Salem or Raleigh or Dur-

ham or Charlotte. It’s a great community 

benefit because of the talent it imports.”

Wake Forest is building on growth 

that predates Hatch. More than 20 years 

ago, eight researchers from Winston-Salem 

State University joined Wake Forest School 

of Medicine’s Department of Physiol-

ogy and Pharmacology at a warehouse 

formerly owned by Winston-Salem-based 

R.J. Reynolds Tobacco Co. The project 

started as Piedmont Triad Community 

Research Center. It has become known as 

Innovation Quarter, a biomedical-science, 

information-technology, clinical-services 

and advanced-materials research center 

with 50 companies, nearly 3,000 workers 

and 2,000 students. Next year, Wake Forest 

will offer programs in biomedical sciences 

and engineering at Innovation Quarter.

Hatch launched Wake Will: The 

Campaign for Wake Forest in October 

2013. It’s the school’s largest fundraising 

venture and calls for investing $1 billion 

in the university and medical center. The 

campaign is already more than halfway 

there. “The goal of the campaign is to make 

this an even stronger institution,” he says. 

“It’s about strengthening our core mis-

sion, and part of that mission is to be part 

of the community. We bring talent to the 

area. We bring resources. We bring a kind 

of vitality that really is a generator for the 

community. Everyone looks at what our 

medical school has done with regenerative 

medicine. It’s a national center, based here.”

Nido Qubein was named president of 

High Point University in 2005, when it was 

a 92-acre campus with an undergraduate 

enrollment of 1,450. Since then, enrollment 

PROVIDED BY WAKE FOREST INNOVATIONS 

& WAKE FOREST INNOVATION QUARTER
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has increased 203%; full-time faculty from 

108 to 277; campus size to 410 acres; build-

ings on campus from 22 to 112; and annual 

economic impact from $160.3 million to 

$464.5 million. It has found a spot on the 

national stage, too. High Point is the No. 1 

Regional College in the South on U.S. News 

& World Report’s 2016 list of America’s Best 

Colleges, the fourth consecutive year it has 

won that honor. It also is the list’s top Most 

Innovative Regional College, lauded for its 

curriculum, staff, campus life, technology 

and students. 

“High Point is a chronicle of the art 

of the possible,” Qubein says. “We did all 

that in the course of a decade, and that 

decade was embedded in the recession. We 

nurtured our infrastructure. We nourished 

our academic programming in spite of the 

impediments and the challenges. This is 

a school that believes in God, family and 

country and lives by the fundamentals 

that built this nation in the first place, like 

personal initiative and faithful courage. We 

are in a sweet spot now. In the last 10 years, 

we have focused so much internally. We are 

now focusing on the external, to reach out 

to the community.”

The university’s outreach will manifest 

in three ways. “We’re working on the build-

ing of business incubators that can encour-

age graduates to chase their dreams,” Qubein 

says. “You resource them, you make it attrac-

tive to stay here, because you’re providing 

them with physical and fiscal capabilities.” It 

will work with the chamber of commerce to 

make the region appealing to graduates by 

increasing the city’s quality of life by adding 

social venues such as restaurants. And it will 

help attract companies and jobs. “We are 

faithful about what lies ahead,” he says. “We 

really have a sense of confidence, that to-

gether in the Triad we can make something 

good happen.”

Qubein sees more. “I see us growing 

in scientific research. We just invested 

$120 million in health sciences and phar-

maceuticals. I see us growing remarkably 

in that area. I see us as a driver, as a major 

partner in the socioeconomics of the 

Triad region.”
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NC

Y O U ’ R E  I N  A  G O O D  P L A C E

A GOOD PLACE 

TO TAKE YOUR

BUSINESS FURTHER 

Low cost operating environment and plentiful land availability

900,000+ available workforce in 50-mile radius

Close proximity to Greensboro, Raleigh, Durham and Charlotte

Excellent highway system, and nearby  
major airports and east coast ports 

Renowned North Carolina University and  
Community College system and institutions

myrockinghamcountync.com 

BUILDING TOMORROW’S WORKFORCE

      FOR THE

 GLOBAL
MARKETPLACE
•	 Associate Degrees, Diplomas, and 

Certificates

•	 A variety of course options to fit your 

schedule

•	 Convenient locations in High Point, 

Greensboro, Jamestown, and Oak Ridge

•	 Industry certifications available

Furniture manufacturing has a long 

history in the Triad. There are more than 

50 furniture stores and outlets represent-

ing more than 150 manufacturers in High 

Point, and the High Point Convention and 

Visitors Bureau uses that to complement 

regional economic development. “Our cor-

porate base is highly diverse, starting with 

the High Point Market, which has earned 

us the reputation as the ‘Home Furnish-

ings Capital of the World,’ and also includes 

manufacturing, biotech, pharmaceutical, 

distribution and warehousing industries,” 

says Nancy Bowman, the bureau’s direc-

tor of sales and marketing. “This is also 

a great place to live. We have more than 

3,000 acres of parkland with a beautiful 

lake for boating and fishing, plus a nationally 

ranked public golf course.”

Tourism is an economic booster. 

“When people travel, they spend money, 

which in turn supports businesses located 

here,” Bowman says. “People who travel 

have money to spend, whether that is for 

food, lodging and entertainment or for 

souvenirs, recreation and transportation. 

Also, when people spend money, they 

also are paying sales taxes and wages for 

workers who serve and support them. 

More visitors equates to more jobs and a 

stronger local economy.”

In the last year, High Point has wel-

comed the corporate headquarters of 

Heritage Home Group LLC, seen High 

Point-based Thomas Built Buses Inc. 

add 216 jobs, had a groundbreaking for 

a 6-acre office-and-retail development 

and planned a groundbreaking for a High 

Point-based Mickey Truck Bodies Inc. 

manufacturing center. “Our location puts 

us at the top for logistics and distribution,” 

Leak says. “We have a fantastic highway 

network, and being centrally located 

on the East Coast, we’re near five major 

ports, from Boston to Savannah. So get-

ting a product in and out is very easy from 

here.” In an intricate crisscross pattern, 

Interstate 40 runs east-west through the 

Triad, conjoined with Interstate 85, until 

the routes split in Greensboro. Interstate 

73 runs north and south, with portions 
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TO SCHEDULE YOUR NEXT MEETING, CALL OR VISIT US ONLINE TODAY!

We’ve been expecting you.
A history of hosting guests from more than 100 countries 

means we know just how to make you feel welcome.

High Point is the perfect place for any group – from anywhere.  

With inviting accommodations, one-of-a-kind restaurants, and an 

array of meeting spaces, no other city will make you feel more at home.  

Visit our new full-service interactive Regional Visitors Center featuring 

14 galleries with a focus on High Point and the entire region.

1634 N. MAIN ST., SUITE 102

HIGH POINT, NC 27262

336.884.5255

HIGHPOINT.ORG

still being constructed. Interstate 74 goes 

southeast and northwest, and I-85 con-

nects with Charlotte and other south-

western points. Both I-40 and I-85 have 

business routes, and Interstate 274 is a 

planned beltway around Winston-Salem.

Leak has been at his job for 27 years. 

He’s seen the Triad blossom, adding more 

manufacturing, high-tech and develop-

ment. But there’s more to be done. “I’d like 

to see Innovation Quarter fully built out 

and operating with a number of technol-

ogy businesses that have created high-

value jobs and opportunity throughout 

the community. And I’d like to see several 

more industrial parks available throughout 

the county.” 

Wheels are turning on one indus-

trial park on land and in buildings that 

once comprised R.J. Reynolds’ Whitaker 

Park site. Named for former Reynolds 

chairman John Whitaker, it opened in 

1961 and became the world’s largest 

cigarette factory, employing 2,000 at its 

peak before ceasing production in 2012. 

“They’re donating six buildings and 100 

acres of land, and all that will be available 

for repurposing. We’re looking at strat-

egy,” Leak says. “We’ll get the buildings by 

January of next year.” The new park will 

operate under Whitaker Park Develop-

ment Authority Inc., a nonprofit created 

by Winston-Salem Business, Winston-Sa-

lem Alliance and Wake Forest University 

for economic development. 

Whitaker Park is one of the latest ex-

amples of the cooperation that is growing 

the Triad. “High Point is on the verge of 

tremendous change for multiple reasons,” 

Bowman says. “There is much planning 

going on, with exciting new projects 

about to be announced. In five years, High 

Point will be a different city.” It’s changing 

Greensboro, too. “We’ve been recognized 

the last two years as a top mini-metro area 

for job growth,” Christensen says. “In five 

years, we’re looking at a manufacturing 

and logistics base that’s second to none. 

We definitely have big dreams, but you’ve 

got to have those dreams if you’re going to 

be hugely successful.”


