
ur annual look at commercial
construction, real estate and

development in North Carolina is a
great advertising opportunity for
any industry-related company.
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Why advertise
in this issue?

•  Commerical 
construction is in 
the spotlight. 
Promote the leader
ship role of your 
company to 
BNC’s readers 
statewide. 

•  Create top-of-mind
awareness  with
BNC readers, highly
educated and moti-
vated decision-mak-
ers who wield buy-
ing power for their
businesses. 

•  Reach North
Carolina’s most
influential, senior-
level business exec-
utives through the
state’s largest audit-
ed circulation busi-
ness magazine.
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The only statewide 
business magazine. 

Top General Contractors
The annual list of the top general
contractors in North Carolina,
ranked by revenue, appears in
this issue. 
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Charlotte/Western N.C.

Tom Bossard      
(704) 523-6987, Ext. 234       
tbossard@businessnc.com

Triangle/Eastern N.C

Melanie Weaver Lynch      
(919) 855-9380         
mweaver@businessnc.com

Contact:

BNC readers are involved in building North Carolina:
• 59% influence their companies’ choice of office or industrial real estate.
• 25% influence the decision on selecting construction/design/engineering services. 
• 20% have a role in selecting engineering and environmental consulting services.

source: Lewis & Clark readership survey  

 


